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ASX ANNOUNCEMENT

Trading Update

Pental Limited (“Pental” or the “Company”) today updated the market concerning ongoing
trading conditions and its expected unaudited financial results for Financial Year 2018.
As announced to the market on 21 November 2017, and in the Company’s 31 December 2017
Half Year Report released on 23 February 2018, new entrants in Pental’s market segments
have caused significant disruption in the Australian retail landscape, and this is expected to
continue into Financial Year 2019. In order to effectively compete in the current retail
environment, Pental has invested in marketing and price matching initiatives to protect and
defend its market share and shelf space. These difficult trading conditions have resulted in a
decline in profitability in Financial Year 2018 compared to Financial Year 2017.
Net sales in the Second Half are expected to be in line with the First Half of Financial Year 2018
and approximately 8% less than the Second Half of Financial Year 2017. Despite continuous
price reductions from competitors, Pental has maintained sales volumes and shelf positions in
key categories.
EBIT (earnings before interest and taxation) in the Second Half 2018 will be impacted by
initiatives to defend sales volumes, and significant items totalling $1.3 million referred to below,
resulting in an EBIT for the Second Half 2018 of $0.8 million (First Half 2018: EBIT $1.7 million).
Underlying EBIT (earnings before interest, tax and significant items) in the Second Half 2018 is
therefore expected to be $2.1 million, compared to $1.7 million in the First Half 2018.
In comparative terms, as expected given the First Half 2018 results commentary, performance
in comparison to Financial Year 2017, and in particular the Second Half 2018, has been
significantly impacted by Pental investing in marketing and price matching initiatives to protect
its brands.
Pental has continued its cost reduction initiatives resulting in significant items such as
redundancy costs, particularly in the Second Half 2018. Also, as announced to the market on
10 April 2018, the Federal Court imposed a penalty of $700,000 against the Company
concerning claims made on toilet wipes acquired from Sara Lee Corporation. This one-off, non
tax-deductible penalty together with the Company’s and ACCC’s legal costs, impacts the
statutory results and operating cash flow of the business but not its underlying performance.

Pental’s unaudited performance for Financial Year 2018 compared to Financial Year 2017 is
expected to be as follows:
• Net Sales of approximately $75.8 million (vs $85.1 million).
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• EBIT of approximately $2.5 million (vs $8.4 million).
• Underlying EBIT of approximately $3.8m (vs $8.6 million)
• Net Profit After Tax of approximately $1.5 million (vs $5.8 million).

The estimated result is subject to any adjustments that may arise as a result of the Company’s
impairment assessment, which is underway, as well as adjustments that may arise from the
audit process.
As stated in earlier market updates, Pental has reacted to the disruptive environment.
Reduction in labour costs with an annualised saving of approximately $1.0 million have been
realised, and Pental has maintained a focus on expenditure control while improving
manufacturing volumes.
Pental’s cash position remains positive, with net cash at the end of the Financial Year estimated
to be $3.6m, inclusive of a one-off payment of $7.3m in August 2017 to buy back Pental’s
Shepparton site, and the ACCC costs referred to above. Pental continues to operate with no
debt, enabling it to continue to invest in manufacturing efficiencies and defend its market share.
Pental will further update the market concerning trading conditions when it releases its Full Year
2018 results in August 2018.

For further information, contact:
Charlie McLeish
Chief Executive Officer
(03) 9251 2311

About Pental Limited
At Pental, we are dedicated to delivering the highest quality and value in all our products. We are proud to make a range of
branded products (including White King, Country Life, Velvet, Softly, Martha’s, Sunlight, Huggie, Jiffy, Little Lucifer, Aim and
Janola) that have been an important part of Australian and New Zealand families for generations. Our goal is to help families
live better by providing high quality products for today’s lifestyles – which in itself shows our commitment to catering to the
ever-changing needs of our consumers’ lifestyles.
Innovation, production efficiencies and quality are the pillars which make up our core focus as providers of quality products and
continue to make our manufacturing sustainably successful. More information on Pental is available at: www.pental.com.au

